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OVERVIEW 

Howard Coale is the president of Tacitus LLC, which he founded in 2004.  Along with running 
the company, Howard also directs HCI research and interaction design.  Tacitus is a software 
development company that is appl ying game platform technology and immersive 3D to the 
problem of interacting and manipulating large, complex datasets.  Howard holds patent 
pending on ÒSimulating User Immersion In Data RepresentationsÓ, filed October 23, 2006, and 
assigned U.S. Serial Number 11/552,050, and its priority provisional patent application serial 
no. 60/729,590, filed October 24, 2005 and titled "Data Gaming System And Method".   
TacitusÕs first software product, BioSprocketsª Ð to be released in beta in 2010 Ð is a 3D data 
visualization application for genetically focused drug development.  Biosprockets will allow 
multiple network comparison, and intuitive, visual hypothesis building in 3D.  

Before founding Tacitus, Howar d was Senior VP of Design & Technology at Medical 
Broadcasting (now named Digitas Health) in Philadelphia.  There he managed a staff of nine 
full -time and eight part -time interface designers and technology developers.  He also directed 
design and build of web applications for AstraZeneca, Amgen, Pfizer, and other pharma and 
biotech companies.  

Previously, Howard was a Managing Director of User Experience at Scient in New York, where 
he directed user experience strategy, interaction design, user research, it erative prototyping, 
information architecture and implementation on major web -based application and software 
projects for DuPont, The Museum of Modern Art, Johnson & Johnson, and others.  

Before Scient, Howard was Executive Creative Director at Luminant Wor ldwide, and Lead 
Creative Director at Interactive 8, where he won awards for projects for IBM, The History 
Channel and M&M/Mars. At Luminant and Interactive 8, Howard managed major client 
engagements for Johnson & Johnson, MetLife, AstraZeneca, Citibank, The New York Times, 
and others.  He has won several awards for his creative direction and site development.  

Howard holds a B.A. in English Literature from Cornell, where he won The Dorothy Sugarmann 
Poetry Prize, and an M.F.A. in Illustration from The Schoo l of Visual Arts in New York. His pen 
and ink drawings have appeared in The New Yorker, The Wall Street Journal, The Philadelphia 
Inquirer, and several books. His criticism and non -fiction have appeared in The New York 
Times Book Review and The New Yorker. He is a published novelist whose first novel, The 
Ouroboros, was well reviewed in major newspapers around the country. The Sand Men, his 
second novel, was recently completed.  
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WORK EXPERIENCE (before founding Tacitus)  

 
 

SVP, DESIGN & TECHNOLOGY 
Medical Broadcasting Company (MBC) Ð Now called ÔDigitas HealthÕ, Philadelphia, PA 

AUGUST Ô02 - MARCH Ô04 
 

!  One of five on the executive team managing a company of 150 people focused on Internet 
strategy, design and development of Web applications for the pharmace utical, biotech 
and medical industries  

!  projects for, among others:  

• Johnson & Johnson 
• AstraZeneca 
• McNeil Consumer Healthcare 
• Pharmacia 
• GlaxoSmithKline 

Pfizer 

• Amgen 
• Novartis 
• Merck 
• Wyeth 

!  Spearheaded all company-wide initiatives in interface design, user rese arch, user experience 
design and strategy, and the integration of interaction design with back -end systems 

 

MANAGING DIRECTOR, USER EXPERIENCE 
Scient Corporation, New York, NY 
DECEMBER Ô99 Ð APRIL Ô04 

Project Work Included:  
 

DuPont  
MARCH Ô02 - AUGUST Ô02 

The goal of the ÒMyDupontÓ project was to develop the strategy for DuPontÕs Web 
collaboration plan Ð to connect eight separate DuPont businesses, using the Web as a 
collaboration space and interaction hub with and for customers.  The intention was 
to allow  users/customers to collaborate and co -innovate on new products with 
DuPont engineers, as well as provide streamlined procurement and transaction 
functionality for everything from Nylon to aerospace parts.  Mr. Coale directed the 
user experience strategy, conceptual design and digital brand strategy for this 
project.  He worked closely with the Chief Marketing Officer, several directors of the 
DuPont Internet Strategy and Development group, as well as engineers, and experts 
in procurement.   

Mr. Coale also developed strategies for user -driven customization and personalization 
for a wide variety of tools and functionality across many procurement transaction 
areas of DuPont.comÕs B2B applications.  

Responsibilities included:  

!  Developed conceptual models of the  customer experience to envision the next 
generation of DuPont on the web throughout the lifecycle of the online customer 
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relationship, with particular focus on the interaction design for DuPont/User 
collaboration and online procurement  

!  Developed project p lan for design and development  

!  Conducted user research to support and guide Phase II (Design) 

!  Worked with two DuPont consulting vendors to launch a pilot MyDupont.com, a pilot 
project intended to test the ideas developed during the project with DuPontÕs 
automotive industry customers  

 

McNeil Consumer Healthcare  
MARCH Ô01 - FEBRUARY Ô02 

Major eCRM project for McNeil Consumer Healthcare, a division of Johnson & 
Johnson, launched in December 2001.  Included transitioning of seven existing sites 
(and complete r edesign of eight) in response to on -site user research with consumers 
and iterative usability testing and prototyping. Included the building of a 
Documentum-driven content management system, personalization and data -
gathering hub for previously disconnecte d McNeil brand sites, including Tylenol.com, 
Motrin.com and thirteen other brands, for which Howard worked with the technology 
team to develop the appropriate decision trees and algorithms for personalization.  

Responsibilities included:  

!  Directed front -end team.  Focus included interface design, information architecture, 
user research, content strategy, brand strategy and front -end technology 

!  One of two key project leads over a team of twenty -four  

!  Co-developed the personalization and content strategy for th e entire online CRM 
system 

!  Directed the analysis of digital brand issues, including workshops conducted with key 
marketing managers and agency representatives across McNeil and J&J 

!  Co-directed immersive research in the homes of consumers in two cities  

!  Co-directed iterative prototyping and usability research  
 

Equipment Pipeline  
SEPTEMBER Ô00 - JANUARY Ô01 

Design and build of a large B2B exchange/ASP project targeted at maximizing 
efficiency for the engineering and construction industry.  Equipment Pipeline is an 
online application that provides engineers, construction managers and manufacturers 
with a seamless intranet/extranet and wireless process to specify, RFP and procure 
complex integrated equipment, machinery and systems online.  

Responsibilities includ ed: 

!  One of three project leaders  

!  Conducted detailed user research analysis across eight user types 

!  Developed all prototypes for the entire systemÕs Òinteraction flowÓ  

!  Directed prototyping of all interfaces for a 120 -screen system 
 

MetLife  
AUGUST - SEPTEMBER Ô00 



HOWARD COALE  ¥  RESUME 
 

 
Last Updated: 08/04/08   4.  

Co-developed a major ÒDigital and Internet Assessment Report CardÓ on MetLifeÕs 
entire Internet strategy and implementation, analyzing every aspect of MetLifeÕs 
readiness across online businesses, technologies and customer experience. 

Responsibilitie s included:  

!  Strategic analysis of competitive web offerings in terms of customer experience, 
design, brand, online marketing, information architecture and content, including:  

!  Analysis of brand strategy for MetLife and its competitors  

!  Detailed analysis of demographics for MetLifeÕs competitorsÕ online marketing 
campaigns 

 
The Museum of Modern Art  
JANUARY Ô00 TO AUGUST Ô00 

ÒProject MuseÓ was a major Web project for MoMA and its partner in this initiative, 
the Tate Gallery in London.  This project aimed at cre ating a major, for -profit 
Internet business that intended to become the premier destination for users to 
access, appreciate and own the best of modern art, design and culture.  This project 
was ultimately never built, as just before MoMA and Tate commenced  
implementation, the ÒInternet BubbleÓ popped, and both museums abandoned the 
project.  

Responsibilities included:  

!  Development of the digital brand strategy for the new brand  

!  Leading major workshops with the Director of MoMA, chief curators and Chief 
Marketing Officer in customer characterization and content strategy  

!  Directing a content analysis and audit of all content dependencies across two 
museums in two countries (including museum collections audit, rights, content 
descriptions, artists, galleries, prov enance, etc)  

!  Developing conceptual models of the user experience for Project Muse, as well as all 
dependencies and partnerships with offline business  
 

Before joining Scient, Mr. Coale was Executive Creative Director (6/99 to 12/99) at 
Luminant Worldwide,  and Creative Director at Interactive 8 (5/96 to 6/99) in New York.  
Luminant purchased Interactive 8 in June 1999.   

Mr. Coale was Creative Director on many projects for the two companies, including:  

 

EXECUTIVE CREATIVE DIRECTOR 
Luminant Worldwide, New Yo rk, NY 
 

A&E Television Networks  
Creative Director for the entire A&E Television Networks account, including creative 
development, design and user strategies for five web sites -- The History Channel, 
Biography, A&E, Mysteries, and History Traveler sites.  

Responsibilities included:  

!  Creative Director and lead designer on the HistoryChannel.com, one of the largest 
history database sites on the web, for which he was co -winner of an International 
Website Award for Creative Excellence in 1999 (please note: since then, the site 
design has sadly degenerated due to A&E not following strict design guidelines.)  
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!  Managing all user experience issues, as well as overseeing branding and co-managing 
information architecture on The History Channel and A&E sites  

!  Directing a te am of one associate creative director, three art directors, four 
designers, one illustrator and two web developers  

!  Overseeing the design and development of over twenty topic -specific ÒExhibitÓ sites 
within The History Channel site  

!  Working closely with the IT team to integrate and scope user flow throughout all 
database functionality in The History Channel site  

De Beers 

Mr. Coale directed creative development, design and information architecture for 
ÔDesign Your Own Engagement RingÕ, an online application that allows users to create a 
ring designs online, while also providing access, and comparison to, over 10,000 ring 
designs by existing manufacturers. This application boosted site traffic to De BeersÕs 
website over 250% in six months. 

Responsibilities also included:  

!  Crafting the pitch and presentation that beat out five major web design and 
development agencies (including Razorfish and Agency.com) to win the project  

!  Overseeing IA focus-group testing to streamline and recalibrate the application in 
response to user feedback 

!  Overseeing the design and build of a 45-screen test site for a massive De Beers 
eCommerce initiative Ð was planned, designed, built and launched in sixteen days  

AT&T  
Mr. Coale provided creative direction, and co -managed design and development of 
the AT&T Business Traveler site, a major site for AT&T that includes numerous 
downloadable, and interactive tools for business travelers.  

Responsibilities also included:  

!  Leading brainstorming sessions with AT&TÕs Senior Marketing team 

!  Building out scenarios for differing user pathways in response to different strategic 
approaches 

!  Directing design and development of two major online marketing initiatives for the 
site post -launch 

The Hermitage Museum (with IBM)  
Mr. Coale managed the concepting and design of a beta site for The Hermitage Museum 
in coordination with IBM.  The site incorporates IBMÕs new digital imaging technology, 
which allows users to view major works of art at several magnitudes of detail.  The 
Hermitage is planning to have up to 1,500 p aintings and sculpture imaged by 2010.  All 
will be viewable on The Hermitage site.  Mr. Coale directed creative development, and 
ultimately designed the final user interface for the beta site.  

Responsibilities also included:  

!  Working closely with IBMÕs tech team (in three countries) to integrate the interface 
design into a previously developed, complex technical and information architecture  

 



HOWARD COALE  ¥  RESUME 
 

 
Last Updated: 08/04/08   6.  

Lending Tree  
Mr. Coale directed brand design and development, as well as site design, 
information architecture and us er experience for this online mortgage broker site.  

Responsibilities also included:  

!  Co-architected the entire user application process; an online application that 
included integration of twelve interactive help applications and profiling tools.   

!  Co-direct ed design and development of the original, fully -functional beta site in 
four weeks 

!  Creative directed, and managed development for two major online marketing 
initiatives for the site and the brand, post -launch 

 

Additional projects while at Interactive 8 in cluded:  
 

!  The New York Times  
Creative directed, and co -designed, two major online marketing campaigns for 
The Books section of Nytimes.com.  Exceeded by 25% the user sign-up and 
registration target for the client.  

!  Citibank  
Creative directed, and co -designed, a major online marketing campaign for The 
Citibank Jack Nicklaus VISA card.  This unorthodox series of non-branded banners 
featuring golf -tips garnered far higher than the expected click -through for this 
campaign. 

!  M&M/Mars 
Creative directed an award -winning campaign for M&M/MarsÕs VO2Max energy bar 
that used interactive javascript ads, and received very high click -through.  This 
campaign also received an Honorable Mention at the One Show Interactive 
Awards in 1998. 

EDUCATION 
 

• Masters of Fine Arts in Illustration, School of Visual Arts, 1987  
• Bachelor of Arts in English Literature, Cornell University, 1982  

 
AWARDS, HONORS & BOOKS 
 

• The Ouroboros (a novel), published by Ticknor & Fields, 1991  
• The Sand Men (a novel), 2004; currently being reviewed by publishers  
• Two Citations for Excellence in Illustration, The Society of Illustrators, 1987  
• The Dorothy Sugarmann Poetry Prize, Cornell University, 1980 

PUBLICATIONS 
  

Over a hundred illustrations published in books, magazines and newspapers, including:  
• The New Yorker, The Wall Street Journal, The Philadelphia Inquirer and The Paris 

Review 
Non-fiction published in (among other publications):  

• The New Yorker, The New York Times Book Review, The Seneca Review 


